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ABSTRACT:

CARES is a partnership framework under utilization in the undergraduate Advanced 
Digital Marketing class at Louisiana State University. CARES, an acronym for "content, 
automation, research, engagement, and strategy," was developed during interviews 
with local marketing managers in partnership with the Sales and Marketing Executives of 
Greater Baton Rouge. Students are tasked with using one or more of the pillars of CARES 
to develop a research project and/or partnership with local brands.

THEMATIC FOCUS:

Floods and Droughts: Too much of one thing, not enough of another. How complimentary partnership 
can fill the gaps.
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