
ABSTRACT:
Political scientists have long argued that personal contact with the voter is the most effective 
strategy in encouraging voter turnout. And that face-to-face interactions from canvassing to 
phone/text banking provided the strongest boosts to turnout. Differences in turnout 
additionally arise in whether non-profits or political parties do phone or text banking. We test 
these theories across two different communities in the Houston, Texas area finding that 
personal contact through canvassing was the most effective while phone/text banking from 
non-profits versus political parties were additionally effective. We also found that language 
barriers often deter community members from turning out to vote, one that is depressing 
their vote.

THEMATIC FOCUS:

Shifting Foundations: Modern fundamental changes in how communities form, change, and 
represent themselves.
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